Post with Purpose: Content
ldeas & Weekly Plan

This guide is for small beverage business owners in the Philippines who struggle
with thinking, "Wala na akong maisip na ipo-post," and want a simple way to plan
their social media content.
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What you will learn

By the end of this guide, you will;

« Discover different types of content you can post
for your beverage business.

 Learn how to mix product, story, and
engagement posts.

- See a sample 1-week content plan.

. Create a simple weekly posting plan that fits your
schedule.



1. Why posting with purpose
matters

Posting "anything” just to have something on your feed can feel
stressful and random. When you post with purpose, you:

- Show your products clearly and regularly.

. Tell your story in a way that builds connection.

« Encourage customers to ask questions and engage.

- Guide people from just "seeing" your posts to actually ordering.

You don't need to post every day to be effective. What matters
more Is:

- Consistency — you show up regularly.

- Relevance — your posts are interesting and useful to your audience.

This guide will help you organize your ideas so social media feels
less nakakapagod and more strategic.



2. Content ideas for beverage
businesses

Think of your posts as belonging to different content categories (also called
‘content pillars"). You can rotate these to keep your feed balanced and interesting.

Here are simple content types you can use:

2.1 Product highlights

Show your drinks in the best possible way.
Examples:

. Close-up shots of bestsellers.
- New flavors or limited-time offers.
. Special cup designs, toppings, or add-ons.

Caption idea:

"Kickstart your week with our best-selling Caramel Milk Tea!
Available for pickup and delivery. Message us to order."

2.2 Behind-the-scenes (BTS)

Let customers see what happens in your kitchen or bar area (without
revealing exact recipes).

Examples:

 Preparing drinks in real time.
. Cleaning and prepping ingredients.
. Staff working together during a busy day.

Caption idea:

"Freshly brewed, every morning. Here's a quick peek behind the
counter. €°



Content ideas for beverage
businesses (continued)

2.3 Customer stories and feedback

Show real experiences and reactions.
Examples:

. Screenshot of a happy customer message (with permission).
 Photo of a customer holding your drink.
. Short testimonial quote.

Caption idea:

"Maraming salamat, Anna, for sharing this! We're so happy you
enjoyed our Wintermelon Milk Tea."

2.4 Promos, bundles, and announcements

Use posts to drive sales and keep customers updated.

Examples:

- Buy 1 Take 1 promos.
. Payday treats or weekend promos.

« New branch, new schedule, or menu updates.

Caption idea:

"FRIDAY FEELS! Grab 2 large milk teas and get 1 free topping.
Promo valid today, 2—6 PM only."



Content ideas for beverage
businesses (continued)

2.5 Educational or value posts

Teach something simple related to drinks, coffee, or tea.

Examples:
. Difference between fruit tea and milk tea.
. Tips for storing drinks or enjoying them at home.
. Ingredient spotlights (e.g., benefits of matcha or coffee).

Caption idea:

"Did you know? Cold brew coffee uses cold water and a long

brewing time, making it smoother and less acidic than regular iced
coffee. € ."

2.6 Engagement questions and polls

Encourage comments and conversation.
Examples:
 "What's your go-to drink on a rainy day?"
. "Team Iced or Team Hot?"

. "What flavor should we launch next?"

Caption idea:

"If you could create your own drink, what flavor combo would you
choose? Comment below! "



3. Sample 1-week content plan

You can adjust this based on how many times you can realistically post per week.
Here is an example with 5 posts in 1 week:

Monday
Product highlight

Photo of best-
selling drink

Remind people of your
main product

"Start your week with our
best-selling Brown Sugar
Milk Tea. Available for
pickup and delivery.
Message us to order."

Tuesday Short video or Show quality and effort "All drinks are made to
_ photo of drink order. Here's how we
Behind-the- , L
scenes preparation prepare your favorite iced
coffee. * "
Wed nesday Screenshot or Build trust "Thank you for the love,
Customer text of a happy Mark! We're glad our drinks
tsedback customer made your day better."
message
Friday Graphic with Boost sales "FRIDAY FEELS! Grab 2

Promo or bundle

promo details

large milk teas and get 1
free topping. Promo valid
today, 2—-6 PM only."

Sunday Simple graphic Start a conversation "Question of the day:
or text post What's your comfort drink
Engagement _ _
_ —Milk Tea, Fruit Tea, or
question

Coffee? Comment below! "

You can change the days depending on your operation (e.g., strongest days, busiest

times).



4. How to build your own
weekly plan

You don't have to copy the example exactly. Use it as a starting point.

Here's how to build a plan that works for you:

01

Step 1: Decide how many times you can post

Be realistic. It's better to commit to 3 good posts per week than to stress over daily
posting.
Example options:

3 posts per week (e.g., Mon, Wed, Fri)
. 4 posts per week (e.g., Mon, Wed, Fri, Sun)

« 5 posts per week If you have more time and content

02

Step 2: Choose your content types for each day

Pick from the content ideas above and map them to days you chose.

Example for 3 posts per week:

- Day 1 Product highlight
- Day 2 Behind-the-scenes or customer feedback

- Day 3 Promo or engagement question

Example for 4 posts per week:

- Day 1 Product highlight
- Day 2 Behind-the-scenes
- Day 3 Customer feedback

- Day 4 Promo or engagement question



How to build your own
weekly plan (continued)

03

Step 3: List posts in a simple table or planner

You can create a very simple weekly table (on paper, Google Docs, or a
spreadsheet):

. Column 1: Day / Date

« Column 2: Content type (Product, BTS, Promo, etc.)
« Column 3: Idea (e.g., "Mango Milk Tea photo")

« Column 4: Caption draft

- Column 5: Status (To shoot, To post, Posted)

This helps you see your posts at a glance and avoid repeating the same type too
often.

04

Step 4: Prepare photos and captions ahead of time

To avoid last-minute stress:

. Take multiple photos in one session (e.g., several drinks, angles, and shots).
- Write or draft captions for the week in one sitting.
. Save everything in a folder on your phone or computer labeled by day.

Then, on posting day, you just need to upload, tweak if needed, and publish.



5. Practical tips to keep posting
sustainable

. Start small. If you are busy, aim for 3 posts per week first.

- Reuse ideas. If a certain type of post works well (e.g., BTS or testimonials), do
more of that.
. Rotate content types. Don't show promos only—mix them with stories, BTS, and
educational posts.
. Observe your customers.
- What do they comment on?
- Which posts get saves, shares, or questions?

Use their reactions as a guide for what to post more of.

6. Quick content planning
checklist

Use this checklist to see if you're ready to post more consistently.
Tick all that apply:

. | know at least 3—4 types of content | can post (product, BTS, promos, stories,
guestions).

. | decided how many times per week | can realistically post.

. | created a simple weekly plan or table for my posts.

. | have a list of photo or video ideas | want to shoot.

. | have drafted or started writing captions in advance.



